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DDM ADVERTISING IN CROATIA

• Dedicated to the 15th Anniversary of the 

foundation of the Croatian Dental Chamber,

• Zagreb, 26th June 1995

• 4 348 registred members, 11th August 2010



DDM ADVERTISING IN CROATIA

• Dedicated to 10th Anniversary of establishing  
Domain

• hsk.hr
Assigned by the Croatian Academic and
Research Network, CARNet, to the Croatian
Dental Chamber on 11th December 2000

• Since 30th June 2010 the domain is switched
to

• hkdm.hr



Domain hsk.hr assigned by 

Dated on December 11th, 2000



Usage summary for hsk.hr

(last 12 months)

Daily average biggest 
visits reached ever 

in July 2010:
812 visits

Monthly totals in July 
2010:

25 197 visits



DDM ADVERTISING IN CROATIA

• Advertising by dentist is old as the profession 
itself

• It happens all around the globe and in Croatia 
too



DDM ADVERTISING IN CROATIA

Eugen Rado, MD, DDM,1868 - 1920

Zagreb main square: 
Square Ban Josip Jelacic 5

Built in 1905

The attractive sample of the Art Nouveau, 
Architect Vjekoslav Bastl.

Advertizing at the building front fasade.



DDM ADVERTISING IN CROATIA

• Based on 
• the Dental Medicine Law, Official Gazette, 

150/09
• The Croatian Dental Chamber Statutes, 2007
• Regulations Governing Professional 

Advertising by Dentists in Croatia (RGPAD) by-
law, passed on 2nd June 2009, came into force 
on 11th June 2009



DDM ADVERTISING IN CROATIA

• DDMs can practise as
• Individuals,
• Group Practices partnerships,
• Concessionaire, Oral Health-Care Public Net financed 

by the Croatian Institute of Health Insurance
• Dental Office or Professional Corporations Founder 

or Owner
• Associations or Trade Company (Can be laymen)



ADVERTISING MANNERS

• DDM has the right  to advertise in
– Newspapers (daily, weekly or monthly)
– Professional Journals
– On Internet

• It has to be done in accordance with CDC Code 
of Dental Medicine & Deontology and RGPAD 
(Article 3)



The Internet address very popular among 
professionals and other people in Croatia and 
neighborhood.

Dentist offers to the tourists





New Teeth in 24h





ADVERTISING MANNERS

• DDM may not be advertised via 

• Radio,

• TV or similar means

• (RGPAD, Article 5)



ADVERTISING MANNERS

• DDM does have the right: 

• to actively take part in a radio broadcast 

• or TV shows related to the dentistry, DDM 
does not pointing out his/her place of work



ADVERTISING MANNERS
• This rule does not pertain to the employees of 

the Croatian universities:

– School of Dental Medicine, University of 

Zagreb

– Dental Medicine Programme, School of 

Medicine,  University of Rijeka

– Dental Medicine Programme, School of 

Medicine, University of Split



ADVERTISING MANNERS

• Advertising of the dental services that exceed 
the DDM’s level of 

• Knowledge, 
• Experience,
• and competences, that would tempt patients 

to switch dentist without due cause, or that 
encroaches on the practice of other 
specialities is forbidden (RGPAD, Article 7)



RECOGNISED DDM’s SPECIALITIES 
IN CROATIA 

• Endodontics and Restorative Dentistry
• Family Dentistry
• Oral Medicine
• Oral Surgery
• Orthdontics
• Paediatric Dentistry
• Parodontology
• Prosthodontics
• The Official Gazette, NN 115/07







PERMISSION ISSUING

• DDM who wants to advertise his practice is 
obliged to follow the various procedures that 
have been put in place by the Croatian Dental 
Chamber.

• Among others, DDM has to submit the 
proposal of the advertisment, including the 
draft.



PERMISSION SAMPLE

COMMITTEE ON CONFORMITY ASSESSMENT PROPOSED LISTING
Including Dental Ethic And Deontology

Number: 01/75- 3-2009.
Zagreb, June 7th 2010.

Based on the Decision of the Commission for assessment of
conformity of the proposed ads with dental ethics and deontology of the
Croatian Chamber of dental medicine, the number 01/75-2-2010 from
07 June 2010. The issue is

PERMISSION

according to which the approved advertising Dental Practice XY,
for the time period of one year from the issuance of this authorization.

COMMISSION CHAIRMAN



ADVERTISING MANNERS

• Internet commercial DDM advertising is not 
regulated on the appropriate way in the 
current RGPAD

• Code of Ethics for Dentists in the EU, the 
paragraphs 5th dedicated to the electronic 
commerce, may be the acceptable solution for 
it



ADVERTISING MANNERS

• Inhabitant Informatic Literacy, Gfk Croatia 
Report, Dec 2009, The representative sample

• 1.3 million of Inhabitants have the contacts 
with electronic net

• 66 Percent of Croatian Households have the 
own Computor

• 15 yrs+, 49%, have been used Internet daily as 
the integral part of activities



CONCLUSIONS, 1

• Advertising by dental professionals apears 
increasingly  necessary to sustain a dental 
practice economically

• However, regulations of advertising by 
dentists are ever more necessary as well



CONCLUSIONS, 2

• The new Croatian Regulations Governing 
Professional Advertising by Dentists are 
intendend to improve and harmonise the 
scope and manner of advertising by Croatian 
DDMs in order to protect the public against 
misleading ads



CONCLUSIONS, 3

• Only real life will tell wheather these new 
regulations will be effective



• HVALA N

Thanks a lot for your attention!


	DOCTOR OF DENTAL MEDICINE ADVERTISING IN CROATIA
	DDM ADVERTISING IN CROATIA
	DDM ADVERTISING IN CROATIA
	Dia numero 4
	Dia numero 5
	DDM ADVERTISING IN CROATIA
	DDM ADVERTISING IN CROATIA
	DDM ADVERTISING IN CROATIA
	DDM ADVERTISING IN CROATIA
	ADVERTISING MANNERS
	Dia numero 11
	Dia numero 12
	Dia numero 13
	Dia numero 14
	ADVERTISING MANNERS
	ADVERTISING MANNERS
	ADVERTISING MANNERS
	ADVERTISING MANNERS
	RECOGNISED DDM’s SPECIALITIES IN CROATIA 
	Dia numero 20
	Dia numero 21
	PERMISSION ISSUING
	PERMISSION SAMPLE
	ADVERTISING MANNERS
	ADVERTISING MANNERS
	CONCLUSIONS, 1
	CONCLUSIONS, 2
	CONCLUSIONS, 3
	Dia numero 29

